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University of Colorado-Boulder  
Spring 2012 

Component IV – April 24 

ENVS 3521 
Climate Politics & Policy 

activity #2 – presentations & scripts on Thurs 

 groups of 4 and play the role of climate communicators.  
 
 develop plans for a 30-60 second commercial: connecting ‘climate policy 
and politics’ to zero waste/waste reduction practices on the CU-Boulder 
campus through this prompt: ‘our atmosphere is a sewer’ 
  
The product will be a film script of no more than 2000 words  (roughly the 
equivalent of a 30 second spot), due Thursday, April 26th.  
 
This script needs to be broken down as follows: 

• up to 500 words summarizing the main point(s) of the commercial; and   
• up to 1500 words for the script itself 

  
When you turn in the project description/script on April 26th, your group will 
give a short presentation describing your film commercial, also briefly 
touching on your motivation and rationale.  
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culture, politics and climate change 

3 
Kolbert(2011) National Geographic MARCH 

issue 

various actors in spaces of cultural politics 

 NGOs 
 business: from small business                     

to multinational corporations 
 celebrities 
 ‘contrarians’ 
 the arts 
 sport 
 religious movements 
 mass media  stitching things together 
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‘On the Media’ (13 Nov 2009):  
Bob Garfield interviewing the   
‘Liver Foundation’ representative  
on media awareness 
 

  
artefacts/images 

political 
economy of  
NNSAs and 

media 

audiences 

  
performances 

branding  
and causes 

politicized  
NNSA     

systems 

situating cultural politics  

and the environment 

 

Who Speaks for the Climate? 
– who speaks for whom? 

why? how? when? 
– who’s reality counts? 
– blurring boundaries? 
– who are the experts, 

authorities? 
– democratizing 

environmental 
decision-making? 

 

multi-scale factors, pressures and processes 

cultural politics shape  
the framing of science 

FRAMING 
 

 

 
 

 

 

– ‘like the glass of a greenhouse’ 

– ‘like a thickening blanket’ 
 

 

 

 

 

– ‘the hockey stick’ 

“frames are principles of selection, emphasis, 
and presentation composed of little tacit theories 
about  what exists, what happens and what 
matters” ”        ~ Todd Gitlin (1981) 
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cultural politics shape  
the framing of science 

FRAMING 
 

 

 
 

“The way in which climate change is framed – as an 
environmental, security, economic or social justice problem 
– fundamentally affects the way that climate is governed, 
the types of policy interventions that are sought, and the 
actors to be involved” (p. 288) 
o ‘market’ environmentalism (personal carbon allowances) 
o ‘civic environmentalism’ (NNSA networks…) 
 

“Economic analyses of climate change are 
saturated with value judgments” (p. 137) 

 

Hulme (2009) 

cultural politics shape  
the framing of science 

FRAMING 
 

 

 
 



BOYKOFF - ENVS 3521 

24 April 2012 5 

14 Nov 2009 
Channel 10 

News 

Providence, 
Rhode Island  

“global warming, 
fact or fiction. If it 
is happening, 
what’s the 
cause..what’s 
really going on?” 

US Local Television News  
media representations of climate change, framing ‘the debate’ 

9 

Willman – Chapter 41 Media and Public Education 

• the ‘failure’ of media coverage in a changing news climate (pp. 
416-418) 

• EIGHT things that “scientists and policy makers can do to 
engage the media” (p. 419) disc   

 

Doyle (2009) Climate Action and Environmental Activism 

• online activism (‘dotcauses’) (p. 105) disc  
• building climate movements; participatory ‘glocalized’ action (p. 116) 

Bryant (2009) Born to be Wild? 

• “NGOs do for politics what TV nature documentaries do for 
culture: inform, motivate, enchant and disturb” (p. 1540) 

• “…not ‘wild’ enough for a new generation…” (p. 1552) disc  

top themes in today’s readings 

http://www2.turnto10.com/jar/news/10_news_conference
http://www2.turnto10.com/jar/news/10_news_conference
http://www2.turnto10.com/jar/news/10_news_conference
http://www2.turnto10.com/jar/news/10_news_conference
http://www2.turnto10.com/jar/news/10_news_conference
http://www2.turnto10.com/jar/news/10_news_conference
http://www2.turnto10.com/jar/news/10_news_conference
http://www2.turnto10.com/jar/news/10_news_conference
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11 

Who Speaks for the Climate? 

8 May 2008 in The Observer, p. 
34 

20 February 2009 in The Guardian, 
p. 25 

12 

the role of mass media 

 
 

 

“Few things are as much a part of our lives as the news…it has 
become a sort of instant historical record of the pace, progress, 

problems, and hopes of society.”       ~ W. Lance Bennett (2002) 

mass media (n. pl) 
(1)means of public communication reaching a large audience 
(2)publishers, editors, journalists, and others who produce, 

represent, interpret and disseminate information, largely 
through newspapers, magazines, television, film, radio, and 
the Internet 

(3)distinguished further by ‘news media’ and ‘entertainment 
media’, though these lines blur through opinion journalism, 
advocacy journalism, ‘infotainment’ etc. 
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13 

Carvalho and  Burgess (2005) ‘circuits of culture’          
[developed from Johnson 1986; Du Gay, 1997] 

the attention 
economy, public    
‘caring’ capacity 

citizen 
engagement and 

awareness 

framing, power and 
the power of framing 

Mass media and climate change 

14 

atmospheric temperature  
& media representations over time 
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text 

7 Sept 1784 

text Dec 23, 1788 
Times of London 
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text 1 January 1789 
Times of London 

4 Dec 1841 
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Washington Post 
23 March 1913 

New York Times 
 15 May 1932 
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New York Times 
 28 October 1956 

Christian Science 
Monitor 

 4 December 1957 



BOYKOFF - ENVS 3521 

24 April 2012 12 

1700 1800 1900 2000 

1776: James Watt 

patents steam engine 

1928: first 

television 

broadcasts 

Joseph Fourier 1768-1830 

John Tyndall 1820-1893 

Frederich William Herschel 1738-1832 

Svante Arrhenius 1859-1927 

Roger Revelle1901-1991 

Charles Keeling1928-2005 

2100 

climate science & news reporting 

 

Thomas  Chamberlin1843-1928 

Guy Stewart Callendar 1898-1964 

Gilbert Plass 1921-2004 

Charles Greeley Abbot 1872-1973 

Milutin Milankovitch 1879-1958 

1831: mass market 

newspaper 

distribution  begins 

24 
 time (in years) 
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Western Europe and North America 
Australia/New Zealand, Middle East, 
Asia, Eastern Europe, South Africa    

newspaper coverage of climate 

change around the world  6750 

7500 

1992 ‘Earth 
Summit’ and 
Framework 

Convention on 
Climate 
Change 

2001 IPCC Third 
Assessment 
Report (TAR) June 1991 

Mount Pinatubo 
erupts 

(Philippines) 

1997 
Kyoto 

Protocol 

October 
1998 

Hurricane 
Mitch 

(Central 
America) 

1990 IPCC First 
Assessment 

Report (FAR) 

August 
2005 

Hurricane 
Katrina 

(U.S. Gulf 
Coast) 

2006 Release 
of ‘the Stern 

Review; 
release of ‘An 
Inconvenient 

Truth’ 

from Boykoff & Roberts UNDP HDR 2007 
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updated monthly at  
http://sciencepolicy.colorado.edu/media_coverage/ 

25 

updated monthly at  
http://sciencepolicy.colorado.edu/media_coverage/ 

26 

http://sciencepolicy.colorado.edu/media_coverage/
http://sciencepolicy.colorado.edu/media_coverage/
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http://www.journalism.org/numbers_report/global_warming_generates_little_heat_media 
 
 

global warming in the US media 

Sartor & Page (2009) Pew Research Center Project for Excellence in 

Journalism 

1.5% of news coverage was devoted to all environmental issues: newspapers 
2.7%, radio 1.6%,network television news 1.3%, internet 1.0%, cable television 

news 0.8% 

27 

dangers of media conflation & misrepresentation             

of distributions of views in climate science & policy 

convergence 

increased CO
2
 warms the planet 

US federal Cap & Trade legislation 

will have an effect on the economy 

humans contribute to climate change 

divergence 

(a) (b) 

(c) (d) 

anthropogenic climate change 

increases hurricane intensity 

‘alarmists’,      

‘hot air heads’, 

‘global warming 

fundamentalists’ 

‘contrarians’ 

‘skeptics’ 

‘denialists’ 

28 

http://www.journalism.org/numbers_report/global_warming_generates_little_heat_media

